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Brookfield Property Partners (BPY) is
Brookfield Asset Management’s primary
vehicle to make investments across
all strategies in real estate
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Our goal is to be the
leading global owner and operator of
high-quality real estate,
generating an attractive total return
for our unitholders

4

Our target is to generate
12%-15% total returns for our unitholders
primarily derived from:

1

2

3

Current ~5% Yield
Backed by Stable
Cash Flow

5%-8%
Annual Distribution
Growth

Capital
Appreciation
of our Asset Base
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Delivering distribution growth and total return

Total Return1

Annual Distribution Per Unit
In US$

$34.35
$1.18
$27.46

$1.12
$1.06

$21.26

6%

NYSE

2014

10%

$19.85

$1.00

2015

2016

2017

15%

TSX

2014

NYSE

TSX

2017

1) Percentages represent compound annual growth; assumes investment period of 1.1.14 to 8.31.17 and receiving cash distributions
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Unit buyback
Since commencing buybacks in 2015, invested over $230 million in our own
units at an average 23% discount to analyst consensus NAV

2015

2016
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“To REIT, or not to REIT…”

• Objective: Improve unit price performance and expand universe of investors
• Advantage: Broaden appeal to wider universe of investors through inclusion
in REIT indices
• Disadvantage: Operating restrictions of REIT model
• Technically feasible to accomplish, although time-consuming and costly
• We have not ruled out, but are not actively pursuing
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Polling Question #1

Since last year’s Investor Day, how have BPY units performed
compared to the MSCI U.S. REIT Index?

a) Outperformed by >5%
b) Outperformed by <5%
c) Underperformed by >5%
d) Underperformed by <5%
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Strong performance since last investor day…

110

Outperformed ^RMZ by 6% and Shadow REIT by 19%1

105

102.18

100
96.55

95

90

85

80
September 2016

82.87

December 2016

BPY

March 2017

^RMZ

June 2017

Shadow REIT

1) Indexed to 100 / Shadow REIT represents subset of public REIT peer group weighted to mirror BPY’s equity components

10

…And since acquisition of BPO

BPY Relative Performance vs. ^RMZ & Shadow REIT1
130
125
120

113.43

115
110
112.97

105
100
95
95.53

90
85
June 2014

June 2015

BPY

June 2016

^RMZ

June 2017

Shadow REIT

1) Indexed to 100 / Shadow REIT represents subset of public REIT peer group weighted to mirror BPY’s equity components
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While we have produced solid financial
performance and continue to execute
on our strategic objectives, there are
several initiatives and opportunities that
we are very excited about…
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Generating 18%+ returns on our Opportunistic capital
invested in high-quality, diversified real estate

Growth in cities and our ability to deliver premier Office and
Multifamily properties through our active developments

Dislocation in U.S. Retail creating attractive investment
opportunities
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Opportunistic Investments Update
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Our capital allocation to opportunistic
investment strategies continues to grow…
We currently have $5.2 billion in invested
capital in this segment which could
grow to $7+ billion in 2018
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Brookfield’s competitive advantages

Multi-faceted
Transactions

Building
Businesses

Leveraging
Operational
Expertise

Multi-faceted
Transactions

Contrarian
Investments
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Opportunistic investing

Execute

•

Multi-faceted transactions

Create

•

Long-term value in investments

Unlock

•

Value through ground-up development and redevelopment

Drive

•

Value through clear strategies for operational improvement

Protect

•

Against downside

Center Parcs, U.K.

Gazeley, Germany

Wynyard Place, Australia
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IDI Gazeley (2013)

Building businesses

Operational expertise

Multi-faceted transactions

Contrarian investments

Assembled a 45 million sf global logistics business through the acquisition of three
industrial companies in North America and Europe

• Positioned to capitalize on the growing demand for high-quality logistics space
• Developed and delivered 25 million sf of new space
• Leased over 40 million sf to achieve 94% occupancy
• Sold $1.9 billion of properties to focus on prime logistics markets
• Increased rent by 12% on rollover leases
• Streamlined and strengthened the organization

$1.3B

$593M

$2.0B

22% / 2.4x

25M

EQUITY
INVESTED

REALIZATIONS
TO DATE

CURRENT NET
ASSET VALUE

PROJECTED: GROSS IRR /
GROSS MOC1

COMPLETED
DEVELOPMENT SF

1) Less applicable fees and expenses
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IDI Gazeley
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Candor Office Parks (2014)

Building businesses

Operational expertise

Multi-faceted transactions

Contrarian investments

Acquired one of the largest, high-quality office portfolios in India (15.5 million sf)
for deep value due to fractured ownership structure and management issues
• Resolved complicated ownership issues and distress
• Executed a “contrarian” investment
• Creating value through development, leasing and tenant management
• Leased 4 million sf to date

• Completed 2.7 million sf of development to increase the operating area by 33%
• Refinanced entire portfolio ($625 million) to lower rates and reduce FX exposure

$351M

$88M

$858M

29% / 4.2x

25%

EQUITY
INVESTED

REALIZATIONS
TO DATE

CURRENT NET
ASSET VALUE

PROJECTED: GROSS IRR /
GROSS MOC1

INCREASE IN
MARKET RENTS

1) Less applicable fees and expenses
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Candor Office Parks
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Brazil Office Portfolio (2015)

Building businesses

Operational expertise

Multi-faceted transactions

Contrarian investments

Acquired a portfolio of seven high-quality office assets located in prime regions of
São Paulo and Rio de Janeiro
• Purchased new, class A office portfolio at ~30% discount to replacement cost
• Contrarian investment made during flight of foreign capital and lack of
competition
• Leveraged organizational expertise and history of successful investment in
market
• Executed 400,000 sf of net new leasing to drive occupancy 18% higher
• Considering recapitalizing portfolio through new debt financing as Brazilian
interest rates have compressed by 600 basis points in last 12 months

$469M

$18M

$616M

22% / 2.4x

$624M

EQUITY
INVESTED

REALIZATIONS
TO DATE

CURRENT NET
ASSET VALUE

PROJECTED: GROSS IRR /
GROSS MOC1

INCREASE IN
MARKET RENTS

1) Less applicable fees and expenses
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Brazil Office Portfolio
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Track record of success

Since 2006, we have invested over $17 billion of equity in our Opportunistic fund
strategies, generating returns in excess of 27%
Opportunistic Real Estate Funds Composite Performance1

26.0%

2.2x

27.7%

1.6x

PROJECTED GROSS IRR

PROJECTED GROSS MOC

CURRENT GROSS IRR

CURRENT GROSS MOC

Real Estate
Opportunity Fund I
$242M in commitments

2006

Real Estate
Turnaround Fund
$5.6B in commitments

2007

2009

BSREP I
$4.4B in commitments
$5.2B Invested
55% Realized

2012

BSREP II
$9.0B in commitments
$6.9B Invested
83% Committed

2014

2015

Real Estate
Opportunity Fund II
$262M in commitments
1) Less applicable fees and expenses
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Self-‘fund’ing

As capital is returned from legacy funds, it will be available for investment into
future fund initiatives
Cumulative Return of Capital
In US$ Billions
$8

$7

$6

$5

$4

$3

$2

$1

$2017F

2018F

2019F

2020F

2021F
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Core Office – Ric Clark, Chairman & Senior Managing Partner
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Through large-scale acquisitions,
company recapitalizations and single-asset
purchases, we have compiled one of
the most highly regarded, premier office
portfolios in the world
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Today we sit in Brookfield Place…formerly the World Financial Center

28

A “daunting” task…with a “super bowl-scale comeback”

JULY 2012

OCT 2012

MAY 2014

SEPT 2014

MAR 2015

MAR 2017

“
“

Filling the office space there is likely to be daunting…
The enormity of the challenge seems to be pretty striking.

“
“
“

Time Inc. to Move to Lower Manhattan’s Brookfield Place

“

”

A perfect real estate storm…The leasing task in front of them
remains monumental.

”

”
”

Hudson’s Bay Company Signs Lease at Brookfield Place

The biggest news might be Brookfield’s methodical, pieceby-piece refilling of the former World Financial Center’s great
office towers, which seemed to be reeling a few years ago
from an Empire State Building’s worth of empty space.

”

[The deal] brings Brookfield Place’s 8.5 million square feet
of office floors to nearly 100 percent occupied — a Tom Brady
Super Bowl-scale comeback…

”
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The Evolution of Cities & Brookfield Placemaking

30

Cities are growing dramatically as
millennials are increasingly driving the
world’s economy and attitudes about the
ideal office environment are changing
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Worldwide population living in cities

The populations of cities across the globe are expanding rapidly

67%
54%
29%
725
million

1950

3.9
billion
2014

6.0
billion
2042

Urban Population

Source: U.N.
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Workplace environment is increasingly important to millennials

78%
of millennials see
workplace quality
as important when
choosing an
employer

69%
will trade other
benefits for a better
workplace
experience

52%
say office location
is ‘very’ or
‘extremely’
important when
considering a job

50%
say the longest
commute they will
tolerate is
30 minutes
or shorter

Source: “Millennials: Myths and Realities,” CBRE, Inc, 2016, www.cbre.com
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And employers are reducing remote work flexibility1

Less Remote Work

The portion of U.S. workers who performed some or all of
their work remotely in 2016 fell to 22% from 24% in 2015

Collaboration

Managers are willing to trade some efficiency for the
happenstance collaboration that in-person interactions may
produce
The retailer ended its program which allowed 5,000 HQ
employees to choose where they worked; net income has
doubled and shares have climbed 200% since2

Other employers that have ended or reduced remote-work
arrangements recently

1) Source: Wall Street Journal, July 25, 2017
2) There is no proven correlation between the end of the work-from-home program and the company’s financial performance
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Brookfield Placemaking

Criteria of a Brookfield Place Includes:
•

Premier office assets

•

Centralized location with seamless connectivity
to public transportation

•

Destination retail and dining

•

Abundant tenant amenities

•

Best practices in sustainability

•

Enjoyable and appealing green spaces

•

World-class arts and events program

•

Hotels and residences
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Brookfield Place New York
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Brookfield Place New York – Public Spaces
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Brookfield Place New York – Retail
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Brookfield Place New York – North Cove Marina

Canary Wharf, London
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Brookfield placemaking destinations around the world

LONDON

CALGARY
TORONTO

BERLIN

NEW YORK
SEOUL

HOUSTON

DUBAI

PERTH

SYDNEY
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Brookfield placemaking destinations today

Canary Wharf, London
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Brookfield placemaking destinations today

Canary Place,
Wharf,
London
Brookfield
Brookfield
Place, Toronto
Toronto
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Brookfield placemaking destinations today

Canary Place,
Wharf,
London
Brookfield
Place,
Toronto
Brookfield
Place,Perth
Toronto
Brookfield
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Brookfield placemaking destinations today

Canary Place,
Wharf,
London
Potsdamer
Platz,Toronto
Berlin
Brookfield
Brookfield
Place,
Toronto
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Recent placemaking acquisitions

Canary Place,
Wharf,
London
Brookfield
IFC
Toronto
Seoul
Brookfield
Place,
Toronto
Potsdamer
Platz,
Berlin
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Brookfield placemaking developments underway

Canary
Wharf,
London
Manhattan
West,Place,
New
York
City
Brookfield
Toronto
Brookfield
Place,
Toronto
Potsdamer
Platz,
Berlin

46

Brookfield placemaking developments underway

Canary Place,
Wharf,
London
Brookfield
Place,
Calgary
Brookfield
Toronto
Brookfield
Place,
Toronto
Potsdamer
Platz,
Berlin
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Brookfield placemaking developments underway

Wynyard
Place,London
Sydney
Canary Place,
Wharf,
Brookfield
Toronto
Brookfield
Place,
Toronto
Potsdamer
Platz,
Berlin

48

Brookfield placemaking developments underway

ICD Brookfield Place, Dubai
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Core Office – Drivers of Growth

50

Leasing momentum

We have sizable, advancing leasing pipelines that upon execution will
significantly increase portfolio occupancy

Leases in Serious Discussion
1,400
1,200

000s square feet

1,000
800
600
400
200
0
Midtown NY

Downtown NY

Houston

Los Angeles

Washington DC

Berlin
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Case study – 5 Manhattan West, New York

Acquisition
$700M

450 W. 33rd St.

Capital
$350M

Levered IRR
34%

5 Manhattan West

Skin in the Game

Owned parcels of undeveloped land adjacent to 450 W. 33rd St. since the
1980s and acquisition opportunity required quick response

A Submarket
on the Cusp

Tenants seeking alternatives to expensive, aging midtown buildings are
migrating to areas more proximate to their employee populations

An Attractive
Alternative

With over 25 million sf of traditional HQ office product being delivered to the
submarket, 5MW’s ‘warehouse’ feel attracted tech and new media tenants

The Final Product

A unique ‘new’ building centered at the nexus of Chelsea, Hudson Yards and
traditional Midtown
52

Case study – 1801 California St., Denver

Acquisition
$215M

Before

Capital
$45M

Levered IRR
22%

After

Leasing
Capabilities

Brookfield made a core-plus purchase ($215 million) of a class A building in
downtown Denver knowing several major tenants were vacating

Abundant
Amenities

New outdoor plaza/façade, lobby & elevators, critically acclaimed steakhouse
and largest tenant-only fitness and conference center

Skyline
‘Trans’-formation

Transamerica signed lease as new anchor tenant (120,000 sf); top-of-tower
signage updated with its logo

Market
Tech Appeal

2017 leases signed include ~90,000 sf of TAMI sector tenants, including one
firm relocating from tech-hub Boulder, CO
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Active development pipeline

Delivery of our 7.5 million sf of active office developments will contribute
meaningfully to our NOI
PreLeased

Date of
Completion

(US$ millions)

Yield

Cost1

Project

City

London Wall Place

London

71%

Q3 2017

$ 264

7%

Brookfield Place East

Calgary

81%

Q3 2017

560

8%

655 New York Avenue

Washington, DC

70%

Q3 2018

285

7%

100 Bishopsgate

London

63%

Q1 2019

1,140

7%

ICD Brookfield Place

Dubai

0%

Q2 2019

342

11%

1 Bank Street

London

40%

Q3 2019

322

7%

One Manhattan West

New York

53%

Q4 2019

1,063

6%

$ 3,976

7%

Total

53%

1) Represents BPY’s proportionate share of investment
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Active development pipeline

And will be supplemented by our growing Urban Multifamily development
program, currently with over 3 million sf underway
Project

City

Date of
Completion

(US$ millions)

Yield

Cost1

Rentals:
Village Gateway

Camarillo, CA

Q4 2018

$ 127

7%

Studio Plaza

Silver Spring, MD

Q1 2019

106

7%

Greenpoint Landing – Building G

Brooklyn, NY

Q1 2019

273

6%

New District – 8 Water St. / 2 George St.

London

Q4 2019

197

5%

Newfoundland

London

Q1 2020

315

4%

Principal Place

London

Q1 2019

247

17%

1/3 York & Belvedere Gardens

London

Q3 2019

214

21%

New District – 10 Park Drive

London

Q4 2019

152

23%

Condos for Sale:

Total

$ 1,631

1) Represents BPY’s proportionate share of investment
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The U.S. Retail Landscape – Brian Kingston
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Negative headlines continue to impact
the investment community’s view
of retail real estate…

57

Reality is that high-quality, best-located
malls are fundamentally sound and
continue to generate incremental demand
from tenants and consumers
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The challenges facing retail…

The retail sector is evolving and transforming at an accelerated rate, and there are
three main factors influencing this sector

Change in consumer base
and their habits

Technology impacts across the
full retail supply chain

Legacy of overbuilt
retail supply
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Changing consumers and habits

The Evolution

Impact

•

Shifting their focus to millennials

•

Retailers must be omni-channel

•

Greater proportion of spending on
experience-related purchases

•

Store as a branding experience

•

Supply chain must change over
twice as fast as it used to

•

Landlords need to adapt to different
uses and metrics of success

•

Landlords need to understand
those retailers who are adapting
and curate their tenancies

•

•

Mediums with which consumers
interact with retailers (e.g. mobile)

Impact of social media on speed of
change in trends and desire for
unique / custom solutions
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Changing consumers and habits

Millennials are shopping in malls more than any other living generation

Propensity to Shop at Least Once Every
Three Months

Population Projection
by Generation

(100 = Average Shopper)

(MM)

Sources: GGP Strategy & Analytics, Pew Center, Nielsen Local, 2014-2015 (400,489 respondents)
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Impact of technology

Change
in Consumers and Their Habits
Technology is much more than
e-commerce

The Evolution

Impact

•

Trend to seamless online / mobile
solutions

•

Retailers need a multi-channel
experience for their consumer…

•

Omni-channel / e-commerce

•

…and to grow profitability

•

Supply chain technology to
improve speed to market and
SKU changeover

•

For the consumer, the channels
must be seamless

•

Use of technology and physical
stores to create “unique”
experiences for specific consumers

•

Impact of tomorrow’s mass
technology (e.g. virtual reality,
driverless cars)
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Polling Question #2

What portion of total U.S. retail sales is derived from e-commerce?
a) 20% or greater
b) 10% - 20%
c) 5% - 10%

d) Less than 5%
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Impact of technology

Today, e-commerce accounts for just 7% of U.S. retail sales

•

E-commerce is not to be ignored as
growth is expected to be in the double
digits

•

Focus of that growth is in multi-channel
strategies as e-commerce retailers
search for profitability

Source: 2015 U.S. Census Retail Trade Sales Annual Reports & ICSC Research
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Excess supply

The oversupply is NOT homogeneous

The Evolution
•

•

•

Impact
•

Location is the most important factor

•
Most capital is taking the easy path
(e.g. gateway markets, trophy
assets)

The oversupply is not uniform
across the country

•

Secondary markets have all been
deemed to be in the “oversupply”
bucket

Landlords must focus on the
fundamentals, population,
demographics, competitive supply

•

Once the fundamentals are in place,
must curate your tenant mix and
actively manage

Recognition that there is too much
retail real estate
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Excess supply

The best retail real estate continues to grow and outperform
One of the largest apparel retailers in our portfolio reported disappointing sales
figures recently and its stock dipped to a 52-week low…however its sales
performance varied greatly depending on the quality of the location
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Mall tenants are diversifying…

New Leases by Category1

1) Source: GGP Strategy & Analytics, non-anchor mutually approved and/or executed deals with rent commencement dates after 12/31/2012
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Case study – Staten Island Mall

The $230 million, 242,000 sf expansion of Staten Island Mall will bring more
shopping, dining, entertainment and (one of our most frequent customer
complaints) PARKING!

GLA

Apparel

F&B

Entertainment

Other

Existing

72%

7%

0%

21%

Expansion

15%

12%

55%

18%

Pro-forma

62%

8%

9%

21%
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In the class B retail sector, there are
significant opportunities to acquire
assets at good value…
The majority of these properties need a
sponsor able to inject capital to redevelop
and/or reposition to alternative property
uses
69

Recently Acquired Class B Retail Assets
Each of these properties will undergo significant capital and repositioning programs:

Burlington Town Center – Burlington, VT ~$200 million

Monmouth Mall – Eatontown, NJ ~$320 million

Independence Mall – Wilmington, NC ~$100 million
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Financial Update
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Polling Question #3

Which of the below would you consider the most important
potential catalyst in deciding to establish a position in BPY?

a) Continued Company FFO Growth
b) A meaningful increase in buyback activity
c) Converting to a REIT or alternate non-LP structure
d) Reduction in leverage
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Building a track record…

$1.40+
$1.36

$1.11

Earnings and distribution growth for
consecutive years since launch

•

On track to achieve target 8%+ of annual
earnings growth

•

Currently providing a 5% distribution yield

•

Distribution growth on track to achieve
target of between 5% and 8% annually

•

Reducing our payout ratio from 90% of
Company FFO (“CFFO”) to our target of
80%

9%
CAGR

$1.18

$1.18
$1.12
$1.06

$1.18

•

6%
CAGR

$1.00

2014

2015

2016

2017F

CFFO / Distribution
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Components of BPY better reflected in unit price…
Although unit price is only up modestly since 2016 investor day…the components
of value have changed significantly
$23.50
$22.89

61%

48%

52%
39%

Then

Now

Core office & opportunistic / Core retail
74

Future drivers of growth

• Plan has BPY achieving CFFO of $2+ per unit by 2021
• Incremental $450-$500 million of CFFO driven by:
Achieving same store growth of between 2-3%

$1.18

Completing active developments on time and budget
Continuing to recycle $1B+ of capital into higher-return opportunities
• Earnings growth will lead to distribution growth with target of $1.60+ per unit
by 2021
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NOI Growth

Annual same store growth in core businesses plus completion of active
developments will contribute to significant earnings growth
One MW
53% leased

Cumulative NOI Growth
In US$ Millions

100 BG
63% leased

PP - London

Everything
Else

100% Leased

Greenpoint
BP - Calgary
81% leased

London Wall
71% leased

BAC Toronto

The “Eugene”

98% leased

60% leased

BP – Perth
90% leased
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Capital Not Limited by Geography or Asset Class…

Diversification gives us the flexibility to allocate capital and the confidence for
continued earnings and distribution growth

$25B in assets outside of U.S.
S. America
Asia Pacific

8%
Canada

Student Housing
Mezzanine

4%

Hospitality
Self-Storage

10%
NNN

18%

60%

Europe
Industrial

Multifamily
U.S.
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Conservative Financing Strategy

Long-term goal is to maintain a proportionate debt-to-capital ratio of 50%
• We finance predominantly with asset-level, non-recourse debt
• We raise asset-level debt in local currency with primarily fixed interest rates
• Well-laddered debt maturity profile
• We source the lowest-cost capital to fund growth
• We maintain access to liquidity to fund business objectives

• Our investment-grade corporate credit rating of BBB is very important to us
and our goal is to maintain it for the long term
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Conservative payout ratio

• Target payout of 80% of CFFO has significant cushion to protect distribution
levels and to fund growth:
• 20% of CFFO retained
• Plus earnings from our investments in Funds when assets or businesses
are sold which do not get included in CFFO
($ per unit)

Retained CFFO

2021F

$ 0.40+

Average annual realized gains

0.55

Earnings retained in business

0.95

Second-generation leasing costs

(0.35)

Sustaining capital expenditures

(0.15)

Annual non-cash rents

(0.10)

Available to fund growth

$0.35
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Managing Financial Risk

Interest Rate

Foreign Exchange

• Target to limit floating-rate exposure
to 25% of total debt

• Target to limit exposure to foreign
currencies to 10-20% of our equity

• As of Q2 we were at 45%

• Finance using local currency debt
which reduces exposure by 45-50%

• Recently, swapped $2.5 billion,
reducing float exposure by 800bps
• Path to further reduction:
Planned refinances

(4%)

Reduction in corporate debt

(3%)

Construction financing to permanent

(3%)

• Layer on currency hedges to
reduce exposure a further 30-40%

(10%)
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Compelling entry point

• Yield backed by cash flow from a portfolio of high-quality assets
• Attractive entry point at discount to average analyst NAV of $29
• A $23.50 per unit investment today has the potential to offer a very attractive
return to shareholders:
$ 55
$ 47

Current Yield
(5% ‒ 8% distribution growth)

$ 40

19%
CAGR

Appreciation

$ 23.50

(Multiple of 8 ‒ 11% CFFO growth)

14%
CAGR

Investment
(as of NYSE price on 8/31/17)

Today

2021F1

Narrowing
Discount2

1) Based on midpoint of targeted distribution and earnings growth
2) Using consensus NAV implied multiple
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Q&A
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Important Cautionary Notes

All amounts are in U.S. dollars unless otherwise
specified. Unless otherwise indicated, the statistical and
financial data in this presentation is presented as of June
30, 2017.
CAUTIONARY STATEMENT REGARDING FORWARDLOOKING STATEMENTS AND INFORMATION
This presentation contains “forward-looking information”
within the meaning of Canadian provincial securities laws
and “forward-looking statements” within the meaning of
Section 27A of the U.S. Securities Act of 1933, as
amended, Section 21E of the U.S. Securities Exchange
Act of 1934, as amended, “safe harbor” provisions of the
United States Private Securities Litigation Reform Act of
1995 and in any applicable Canadian securities
regulations.
Forward-looking
statements
include
statements that are predictive in nature, depend upon or
refer to future events or conditions, and include
statements regarding our and our subsidiaries’
operations, business, financial condition, expected
financial results, performance, prospects, opportunities,
priorities, targets, goals, ongoing objectives, strategies
and outlook, as well as the outlook for North American
and international economies for the current fiscal year
and subsequent periods, and include, but are not limited
to, statements regarding our asset management. In
some cases, forward-looking statements can be identified
by terms such as “expects,” “anticipates,” “plans,”
“believes,” “estimates,” “seeks,” “intends,” “targets,”
“projects,” “forecasts” or negative versions thereof and
other similar expressions, or future or conditional verbs
such as “may,” “will,” “should,” “would” and “could.”
Forward-looking statements include, without limitation,
statements about target earnings and distribution growth,
target payout ratios, the growth potential of our existing
and new investments, return on invested capital, gains on
mark-to-market releasing and occupancy and operational
improvements, targeted same store growth and returns
on redevelopment and development projects, the
availability of suitable investment opportunities, and the
availability of financing and our financing and hedging
strategy.

Although we believe that our anticipated future results,
performance or achievements expressed or implied by the
forward-looking statements and information are based
upon reasonable assumptions and expectations, the
reader should not place undue reliance on forwardlooking statements and information because they involve
known and unknown risks, uncertainties and other factors,
many of which are beyond our control, which may cause
our and our subsidiaries’ actual results, performance or
achievements to differ materially from anticipated future
results, performance or achievements expressed or
implied by such forward-looking statements and
information.
Factors that could cause actual results to differ materially
from those contemplated or implied by forward-looking
statements include, but are not limited to: risks incidental
to the ownership and operation of real estate properties
including local real estate conditions; the impact or
unanticipated impact of general economic, political and
market factors in the countries in which we do business;
the ability to enter into new leases or renew leases on
favorable terms; business competition; dependence on
tenants’ financial condition; the use of debt to finance our
business; the behavior of financial markets, including
fluctuations in interest and foreign exchanges rates;
uncertainties
of
real
estate
development
or
redevelopment; global equity and capital markets and the
availability of equity and debt financing and refinancing
within these markets; risks relating to our insurance
coverage; the possible impact of international conflicts and
other developments including terrorist acts; potential
environmental liabilities; changes in tax laws and other tax
related risks; dependence on management personnel;
illiquidity of investments; the ability to complete and
effectively integrate acquisitions into existing operations
and the ability to attain expected benefits therefrom;
operational and reputational risks; catastrophic events,
such as earthquakes and hurricanes; and other risks and
factors detailed from time to time in our documents filed
with the securities regulators in Canada and the United
States.

We caution that the foregoing list of important factors that
may affect future results is not exhaustive. When relying
on our forward-looking statements, investors and others
should carefully consider the foregoing factors and other
uncertainties and potential events. Except as required by
law, we undertake no obligation to publicly update or
revise any forward-looking statements or information in
this presentation, whether as a result of new information,
future events or otherwise.
CAUTIONARY STATEMENT REGARDING USE OF
NON-IFRS MEASURES
This presentation makes reference to net operating income
(“NOI”), funds from operations (“FFO”), and Company FFO.
NOI, FFO and Company FFO do not have any
standardized meaning prescribed by International Financial
Reporting Standards (“IFRS”) and therefore may not be
comparable to similar measures presented by other
companies. The Partnership uses NOI, FFO and Company
FFO to assess its operating results. These measures
should not be used as alternatives to Net Income and other
operating measures determined in accordance with IFRS
but rather to provide supplemental insights into
performance. Further, these measures do not represent
liquidity measures or cash flow from operations and are not
intended to be representative of the funds available for
distribution to unitholders either in aggregate or on a per
unit basis, where presented.
For further reference, specific definitions of NOI, FFO, and
Company FFO are available in the Partnership’s press
releases announcing its financial results each quarter.
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